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Preface

Demographic and technological upheaval greatly characterized the United States in the
late nineteenth and /g twentieth centuries. fvas a time when American people said
what they thought, and much of what they thought made it onto the early sound
recordings. These recordingsovide us a pathway for understanding hmsople viewed
themselves, others, and the ldahey encountered.

This work isin no way the definitive studyl'he authoasks that the reader continue the
examination. Finally, a significant portion of the recording data comes from the Ellis
Island Discography Project.



Introduction

Old, worn, and often severely scratched phonograpbrds unearthed in basements or

flea markets can give us much insight into the time in which they were made. Known as

sound recordings, these soanthropological and historical treasures were produced for

the mass market. Befopmlitical correctnesbecame a concern, people made records,

millions of them, containing skits and songs that they thought would s&h amazing

results. As James Deedtresses in his bodk Small Things Forgotten: An Archeology of

Early AmericanLié, fAmaterial culture may be the most
we have concer niege tAzmefruirctahdesr peanspth.adsi zes t ha
i mportant that the 6smal f®Amohgthegmallthings gott end
forgotten are theontents of these recordings. And as with archeological deposits, one

can glean information not only from specific recordings, but even more so from the

recordings within their historical context. In the process we gain insight into the way a

people, in tis case the American people, viewed the world around them during the

period when these recordings were made.

Sound recording companies began to produce commercial sound recordings during the

1890s. From the very beginning, the companies made a sighificarber of recordings

about people who were not part of the urban,
American mainstream. These groups consisted primarily of immigrants, rural folk, and

African Americans Around the same timeecording companies began introducing

recordings by immigrant groups. African Americans and country folk did not fare as

well. William Howland Kennexomments in hiRecorded Music in American Lif€he

Phonographand Popular memory, 1890045that companiegenerally determined

recordingcontext of African Americankenney states, fANot wuntil B
established Motown Records1959 did a Black owned record company seriously

ch aé | enge wHhTHe roteh thagtkesnweneya bibmore flexible with country

people

At the time the majority of these sound recordings were made (18938s), most

Americans viewed ethnicity and race differently from the way we currently do. In 1900,
Webstero6s Dictionary di @ ndwefibeficed nhtnaaisn t he wor
iheat hen o’ Mac & aagmadverdtgpmied interehédngeabRor example,

steamship manifests after 1903 havetaeag or y f or i raancde uworrd epre otph aet,
heading one sees ltaligiidebrews Irish, Germansand Polesamong others. As the

years passed, the very concept of who belonged whaand who was whité changed.

Before political correctness, all of this was expressed on phonogregptus.

The recordings tended be very conservative irature.A great deal of information had

to be conveyed in two to four minutes, the length of most records. To achieve maximum
impact, the authors would reduce a stereotypical feature to a single word or phrase. With
each new skit/song, the feature wouldet@k greater weight. This accumulated level of
expectation and comprehension allowed the listening audience to appreciate in fewer and
fewer words what the author of the work was trying to communicate. We could even say



that a recording language develosdan evedecreasing number of words acquired an
everincreasing history.

No single sound recording covered everythiflge composer, the performer, and the
intended audience restricted each recording to a miniscule portion of the entire story. An
individual recording can be compared to one of the dots of color that make up an image
on a monitor or a photo in a newspabke more dots in the image, the clearer the
picture.The more recordings one hears, the clearer the time period becomes.

In thecourse of examining commercial sound recordings, especially the more successful

ones, the researcher learns that they were not accidental events in history. Rather, for the

listener, the recordings functioned as what William Howland Kegnayl | s fAcol | ect ed
memoriesY’ frozen at a specific instant in time, which then served to inform, awaken,

preserve, reify, interpret, and reinterpret everyday life, often by describingiplest

acts, such as making a telephcaé.

This work will focus primarily on the variety of commercial sound recordings from the

earliest days of sound recording through the early 1930s about and by people outside of
theurban,tdtnol ogi cally sophisticated "whited Ame
titled AComfort in America, 0 the book wild.l a
and for immigrantsiramaticallychanged during the 1940s and 1950% bulk of the

data comes frorthe cylinders and 78 rpm records analyzed in the Ellis Island

Discography Project.

The f i r sSalescPlomgiianelmmigrait Theaters, Immigrant Restaurants and
Immigrant Phonograp® u t | dealswitlothe distribution of phonograpdrsd records

to the general American public and the immigrant community in the late nineteenth and
early twentieth centuries. The chapter utili2eggique PhonograpAdvertisng: An

lllustrated Historyby Timothy C. Fabriziand George F. Paak its chronological base

for presenting the materiffl Juxtaposed to this historical outline are the theoretical
considerations dflathanDavid Bowers* Rebekah Burchfield® and William Howland
Kenney™® All three authors came to the realization that in the American home, women
were key people in the acquisition and sale of phonographs and réldoggisnaintain

that this involvement was neither haphazard nor accidental. Rather, it reflected the role
women initially played in the Victorian home and tliacges that followed through the
1920s.

To better understand how the companies marketed their madhieesithor goes over
record and phonogradvertisements frorthe Sears Roebuck CatalogaadTheNew
York Timegrom just before the turnf-the century through the early 1926k then
examina how the companies promoted the product to phonogetphers.From this
point the analysis becomes more immigrant oriented with the examinafitre diewish
Daily Forward (in Yiddish Forverty and the lItaliarll Progresso ItaleAmericano.

A number of factors contributed to the decision to concentrate onadelngaliansn
discussing immigrants and the early history of the recording industry. Italians and Jews



constituted the tav largest groups to come through Ellis Islaluling the time El&

Island operated as our mammigration station. The immigration of these two groups
overlapped greatly with the development of the phonogiraph scientific novelty to

beloved American furnishing. Even though Italianmigration exceeded Jewish
immigration by more than two to one, the author has elected to emphasize Jews. Jews
became involved in the sale of phonograpdars before Italians. The advertisements in

Il Progressosuggest that Jews controlled much of the distribution and sale of machines
and records to Italians, at ol Mogte idratlaovagmp el
be available in connection with Jews in relationship to this business. Information relating
to Jewishrestaurantand theatergwo industries closely tied to the sale of phoapis

and records, is also much more readily available than information relating to Little Italy.

The second chapter, titled AThe Utilization
Define Ethnic, Racial and Rube Boundaries in Early Sdiledc o r dsetsitgesstage

for much of the rest of book. It studite conceptual units employed in the recordings to

create and maintain ethnic, racial, and rbbendaries in the United States. It also

discusses crossing over boundaries and boundary denigration. William Howland

Kenneps concept of t“aedFredikBartedodisdussien ohbeurmtany y
maintenancéunction as the basis of inquiry. Kennkeyther asserts that the recordings

were not casual but rather spoke to consumers so strongly that the intended audiences felt
they had to have the recordingarthstresses that, in general, boundary lines have less

t o do bweiltlh cfloas éof gnoed@dscaeé@i ghbors than with
help establish boundaries, and thus a dialogue of expectations develops.

Most importantly, Barth downplays cultural trait lists as being the base of identification.

Cultural trit lists may change, but a boundary persists as long as a group identifies itself

and is recognized by others as comprising a category of membership. For the purposes of
this work, his statement about howofcertain s
struthwtr edor at her f r'oproves exsemely helgfdihthee vent s o
examination of the ethnic/racial and rutlentity in AmericaPeople migrated to and

within the country and discovered that they did nokeast initially, form a

Acompl ement ar i t y*®Todyfoend that they hat w bve ih & woilde s . 0
constructed by the mainstream population.

The vast majority of immigrants entering this country during the peak years of
immigration(18801924) had to learn English once they arrived. They came to a land in

which, unlike many of the places they had left, only one langpeegominated and, to a

great extent, was tolerated. As the records
andmisuse of English demonstrate, the mainstream society expected these newcomers to
acquire and use English correctly. The difficulties the immigrants experienced in their
attempts to be successful in this new | and a
Acquisition By Immigrants (1880 1940): The Confrontation As Reflected In Early

Sound Re mestigatentigesiedof English on primarily neEnglish records to

illustrate the frustrations, anxieties, and humor with which immigtsadsto deain their

acquisition of English. This section also explores the way popular American songs were



reworked by i mmigrants and concludes by anal
native languages.

Social and technological upheavals characterized the laterinth and early twentieth
centuries. These technological advances propelled immigration, mostly from Europe.
Steamships became larger and faster, thus reducing fares and increasing passenger loads.
The development of the gasoline engine and the builafingads made travel in this
country more accessible and people | ess isol
income by moving to a more urban area drove migralibe.phonograpimovies, and

most certainly the radienticed people to citietn the process, America went from being

a primarily rural country to an urban ori@he Impact of Technology as Revealed in
Recor di ngs examnes howzheoeecquding companies juxtaposed in skit and
song two of the newethnologies, the telephoaad the automobilevith what the

general public viewed as an onslaught of strange and foreign pEgplgually, the

strangeness of both people and technologies diminished, and by the late 1920s listeners
rarely heard skits and songs that matched alien technologies with alien peoples.

The work concludes with a chapter titltdC o mf or t i n Aficegionsofaa: t he Ra
Di mi ni s h e dThrée geoup$ ItalianssJews and Scandinaviarisgenerated

songsfrom the latel940s through the 195@satstrongly suggeghese peoples had

become comfortable in America. The compositions tended to ridicule or play on both

immigrant and American stereotypes. Many of the recordings partididuts of the

period. Often these writers/performers utilized EngltEnglish with an ethnic accent

along with a few ethnic words designed to show ethnic affiliaB@metimes they would

restrict designation to barely an ethnic name or Wis chapter speaks to the amazing

success of these recordin@$e Italianworks, especially, managed to crossover to the

general population.

Migrants to and Within America

Between the years 1820 and 1930, more than 37,000,000 people immigrated to the
United States? Most of them fled an industrializing and often overpopulated Europe.
They came seeking new lives, lives free from economic deprivation and religious
persecutionHowever difficult life was in America, many immigrants considered it to be
better than the ptes they had left.

Hi st orians describe those who entered United
i mmi g rFarrthie smostopart, these people came from northwestern E3;6p8,116
Germansnadeup the greatest numbdrey were followed by 2,829,398 Irishmand

1,949,391 people from Englan8cotlandand Wales409,675 Scandinaviaimsmigrated

making them the fourth largest group to come to this country prior to?2890.

Starting in 1880, emigration from southern and eastern Europe began incrBgsing.
1900,these immigrantexceeded # numbers arriving from northern Europairing the
period 18861930, more than 5,000,000 Italiagistered the countnA population



consisting ofoughly 2,000,000 Jews formed the second largestingentPoles
numbering over a million made up the third biggest group.

Some 1,000,000 Hungarigns
400,000 Greeks233,000
Portuguesel05,000 Czechsnd
between 70,000 and 80,000
Armenians’® among many
others, joined these immigrants.
At the same timejationalities
from the first wave continued to §
leave their homesn the 1920s :
alone, another 400,000 German ===
and 160,000 Scotandedonour [
shores

Until the end of t_he n'neteefmh Where bread is sold on the street. Mott Street, New Yo
century most African Americans| city, ca. 191

lived in the southern part of the
United States. Starting around Courtesy of the.ibrary of Congressi,eproduction #.C-
War World | oppression in the US26272440

South, along with economic
opportunities in the Northptled an internal migration of African Americans to northern
cities. During this AGreat Migration, 0 appro
cities, New York and Chicago among the largést. addition to this massive

resettlement, more th&®0,000 West Indiansntered this country between 1900 and

1930. Almost half settled in New York City. By the 1920s, these people comprised about

a quarter of Harle@ms bl ack
population?® The United States -
Bureau of the Census reports
that in 1900 there were 60,666
African Americans living in
New York City.By 1930, the |
figure had jumped to 327,7G8. |

Industrialization, technological /&
advancementnd urbanization |
not only brought the movement
of immigrants and southern

blacks into the nahern cities,

but these factoralso altered the
relationship between rural and
urban America. In 1880, 71.8%
;i)erd inA;uTa? arreladgya18386, 5 Sg;rg;sgg)(é;g]e Library ofongress, reproductionlz€-
the percentage had decreased o

Peddlers Ne w Y o rttle Gesusaierh o
ca. 19081916




43.9% of a population of 123,202,624 ven thougtthe rural population during this

time continued to increase, the separation between the rural and urban sectors of the
country decreaseéxpanded rail service, gasoline powered vehjaksg with the
telephonephonograpfand radio, to mention a fewpund people who had previously
been much more removed from each other.

Immigrants tended to settle in urban neighborhoods populated by their own kind,

frequently forming areas that were thenadllei Li t t 1| e0 pl us the name o
nationality. Often they and their descendants lived in the same neighborhood for

generationsMany attempted to restrict their social interactions to people within their

own communityOthers realized that they hadlinteract, especially for economic

reasons, with an outside world much different from the one they understood and in which

they found comfort.

Amidst this great upheavaeveral other overlapping cultural phenomena occurred that
encouraged the develogmt of the phonograplAmerica started to become a consumer
nation based upon marketing. People demanded leisure time and began participating in
mass entertainmef The tensionsrising from this incredible movement of peopted
changes in lifestyle bame one of the basic themes of the phonograph reéoally,

many immigrants came with the expectation that they would make money and return to
their homelandNearly 90 percent of Balkgmeople went back to EuropBetweernthe

years 1908 anii914, immigratiorrecords state that 6,703,357 people arrived and
2,063,767 people lethe United StateS.hepeople who lefincludedmore than half of

the Hungariandltalians Croatiansand SlovenesGenerally, the people who returned

were single men, and their stay often depended upcavdikability of jobs?®

A Brief History of the Phonograph, the PhonographRecord, and the Significance of
the Recordings.

Although this work focuses on early sound recordings, the creation of sound recordings
and the devices to play them did not occur in a cultural vacuum. People had to learn to
appreciatehe cultural and physical significance of hearing as part of a larger dynamic
that included the sound, as well as the
physicality of the ear and significance of the
nerves. This appreciation grew slowly and

was associated with various technologies,
such a the phonautograpkwvhich transmitted
sound into a visual form. Jonathan Stérrse

The Audible Past: Cultural Origins of Sound
Reproductioranalyzes in detail the cultural
andtechnological understandings that made a
recording device possibf8.

Edi soné6s -®@iRhonbgreph T Thomas Alva Edisomvented the
phonographn Menlo Park, New Jersey in

Courtesy of Thomas Edison National 1877.Bythe 1890sii phonogr &aph parl or
Historical Park
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and
machinesin 1896 Edisordeveloped a
cylinder machine for the hontéFlat

records first shoedup in the late 1890s, |

and by 1903 phonograph technology h
so improved that Victowas able to
l aunch its nRed
prominent performers, Caruso being the
most significant among therf*®

In the early days the price of

ipendyf aatade dfif

S ej+

Ry,

phonographscylinders and discs varied.

Recording companies produced
recordings and phonograptws all kinds

of people. InLook for the Dog; An

Courtesy of Thomas Edison National Historica

Park

Phonograph Arcade

lllustrated Guide to Victoialking

Machines one gets a sense of phonographbe range. A VictroldV, which was

produced in the years 191926, cost in the neighborhood of $15.66%25.00°*
However, during the years 191916, a customer could also purchase a Victrola XVIII,
which ran $300.00 to $400.89The book contains many other examples that indicate
that Victorwas trying to attract the largest consumer pool possible.

Estell e Berman, the au
front of a cabinet [possibly tapestry or drape] and
next to her phonagph in her house in Brooklyn.
The authorcontacted the 78 chat group7a-
|@78online.comBruce Young returned hiessmail
with the following information:

AJust wish it Vitoawwodld n
say it is definitely a Victor, probably either a ¥V

111 or VV-130. It was a special order one, becau
it has a Japanese Lacquer finish on it. Victor did
not supply matching cabinets like that one. The

Victor would have been ordered separately from
Victor dealer, and she probably picked out a finis
that would closely mat
Victor 111 came out in 1921 and continued until

1923, while the 130 wa

Courtesy othe author

Oliver Readand Walter L. Welcln
From Tin Foil to Stereaite the
Victor prices that resulted during a

price war in December 1905. Seviach recordsvere reduced from fifty cents to thirty
five cents. Texinch records were reduced from one dollar to sixty cents, and tivelkie
records were reduced from one dollar and fifty cents to one doNactor Greenesays
in hisA Passion for Polkathe price eventually settled atoundseventyfive cents for

11
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tenrinch nonopera label discs and lasted until the Depres€idhe Victorcatalogue®f
1916%® and 192%° and the Columbiaatalogueof 1922° appear to cdirm this
statement. e ColumbiaCatalogue of 1916 indicates that Columlaieleast during this
time period sold many of its popular teinch selections for sixtjive cents*! According
to Timothy C. Fabriziand George F. Pairl Antique PhonograpAdvertising: An
lllustrated Historythe price shot up to eighfive cents in 1918 and then receded after
the Armistice*?

One can get an idea about the cost of these records
in todayds dol | axckange ono m
the 78 chat group/8-1@78online.com In the
course of the discussion, it was observed that the
circa 1912 recor do6a) bad i
a $7.00 price on the labdllike Daleypointed out
t hat AAccording to
http://www.usinflationcalculator.com$7.00 in
1912 would be wéKistian $159
Saagcorrected the 1912 datéle called attention to
the fact that the record was actually issued in 1908
and then added

The $7.00 Victor, catalogue number
962001908 fAlLucia S
The preWW | years were probably Sembrich, Caruso, SdptJournet,

the most expensive ones for, at leg Severina and Daddi
buyers of operatic records. This w4
the time when record companie
could charge 30 % more than regul
price for a duet and almost the double for a quartet. Gelatt

describes this in hisThe Fabulous Phonographand,

indeed, mentions that Victoby 1908, charged 7 dollars for

the OLucia Sextetd (which was recorde
not 1912). BTW: Gelattalso quotes a statement from

Victor (to the dealers)which well explans the company's

price policyy6 Do not underestimate the value
as an advertising medium. This feature of the record is very

much more valuable to the average dealer than the actual

profit he may make of its sales. Not afl ywur customers

can afford to purchase a 7 dollar record, but the mere

announcement of it will brinthem to your store as a

magnefattractss t eel . 0

Image courtesy of Mike Sherman

Kristjan *
The EllisIsland mmi gr ati on Museum devotes part of a

| mmi gration Year s o t oHamgmg flore thescéilingimrgoens ci r ca 1
E215, panels reta the following®

12
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Cigar Makers $2.00 per day

Pieceworkers 2 cents per pair of trousers
Bricklayers $5.00 per day

Domestics $4.00 per week with room and board
Laborers $1.75 per day

Bakers $2.60 per day

Carpenters $3.75per day

Mill Hands $1.25 per day

Track Workers $1.40 per day
Construction Workers $2.75 per day

Miners $2.50 per day
Farm Hands $5.00 per week with room and board
Stone Cultters $4.50 per day
Barbers $2.00 per day
Tailors $2.40 per day

Steel Workers $2.00 per day

Obviously, people did not make a lot of money, yet they bought phonogaaphs
records.The fact that so many of the records are in immigrant langueaies to
underscore this fact.

Initially, the recording principlevas very basicSound was channeled through a horn

until it hit a diaphragm, which was connected to a cutting needle via a stylU$bar.

sound would make the diaphragm vibrate, and the vibrating diaphragm would make the
stylus barand then the needle vibra@he vibrating needle would now (depending upon

the process and the patents associated with the process) emboss, cut, or etch the sound
onto the record®

Perhaps this example will help illustrate the process. Someone wouwld sag the
word fAhell oo into a horn, which would set up
These vibrations would i n t drrhre makd |tohbe wiud p
transmitted via the bar to the cutting needlee cutting needleibrating the word

Ahell o0 would (and again, depending upo
process) emboss, cut, or etch the Ahell

Thelistenerwould hear the sound by reversing the procedufe.e s cr at ched dAhel |l
made t he needIThe vibratibgmeedlestrarsfared thesouad through a

stylus bar to the diaphragm, which set up a column of air in a horn that would amplify the
Ahell oo into audible sound.

At first, each record had to be made separakalgry recording required the performer to
talk or sing into a horn, and at times recording artists performed before many horns, each
one connected to a different machine. The number of performances determined the
number of recordingdn order to creata quantity of records, a person had to replicate

his or her performance all day lomgdditionally, one could not make any mistak&sy

sound, including most ambient sound, found its way onto the rddoh#te today, there

13



were no sound mixers or otheruices that modified, amplifiedr erased an unwanted
sound.For example, many people, including the author, claim that they can hear
Geraldine Farradistinctly declaring to Carusanthe March 10, 1908 ¢ior 89017
recordinppf Pucci ni 6s nfivhed ahmeed Badddaroey hblhaystdry, o
Carusohad been drinking.

By the turn of the century the situation improved somewhatnékeent recording

companies figured out how to mga®duce phonograpiecordsby making reusable

molds. Nevertheless, whatever was recorded remained on the master. A new master had
to bemade for any alterations. This basic technique did not radically change until about
1925 when the companies developed a method of recording electiicisiéyly, some

people elected to buy the newtlbphonic acoug phonographs to hear these

electrically made recording$hese newer machines reproduced the electrically recorded
sound more accuratel@ver time, electrically amplified machines replaced acoustic

ones.

Record companies manufactured records in démguages from the very beginning of
commercial recorded soundictor Greenalescribes in his book Passiondr Polkathat
in 1889 the Ediso@ompmany produced a twminute cylinder of Tyrolean airs performed
by Henry GieseHe also points out that in 1895 the Berli@mpany manufactured
Hebrewsongs!’ Nevertheless, in the early days most of the popular recordings that
concentrated on rural, ethnic, and racial themes were about, and not by, the various
groups.In the tradition of minstrelsy and vaudeviltagse recordings mimickedeth

out sidersd6 characteristics and speech.

Realizing the potential of the ethnic market, the companies increasingly issued recordings
for that marketOn May 9, 1904TheForverts the major Yiddish newspaper in the

United States, commented satiricahlyits editorial sectiombout the popularity of the
phonographA small portion of the piece has been translated below:

The PhonograpR | aqu e, Our Luck, |l s Hereo
It is here and everywheieno one is safe and althougbu

cry to the living and everlasting One you cannot evere hav

a respectable quarrel with yowife.

The phonograplseason has already arrivelist in case at

one time a person could at least enjoy a little quiet in the

night, this now is impossibléNight quiets the child in the
street, thk nocki ng of the expresses you
was worthwhile to live, but God sent us the phonograph

and from it escape is difficuit wherever you are, in the

house, on the streétyou cannot be free of it, unless you

fl ee é kionintaa neighborhood which is not
musical.Otherwise you must listen to the phonograph

14



Lord of the universé what do you want from us with this
phonograp@Wa s n 6 t it enough that you
cockroacheB Wa s n 6 t It enough that y ou

|l ives with the neighborsdé pianos?

cursed us with the nighttime cries of childreafer the
phonographcan there beosnething elseWe, who have so
few troubles.

Wha help will come our complainingPhe phonograpis

nunda
embi t
Wa s n

her e. We 61| | never be rid of it unl ess

this can take a pretty good couple of yedMganwhile it

has spread everywhere in the tenements as it has in the
restaurats, ice cream parlors and candy storéhe
phonographfashion issimilar to the bicycle plagua few
years ago, when people were simply not safe with their
lives on the streefThis phonograptepidemic haunts you
wherever you aré®

By theearly1920s,Victor and Columbiathe two largest companies, offered more ethnic
recordings in their cataloguésan norethnic oned? William Howland Kenneyn his
Recorded Music in American Lig¢ates that between 1900 and 19®0erican
companies produced fAat | east-b@0D, 000 78
communii L iesa e wites Bat, laleng with refrigerators, phonograplese
the only commodities that otherwise frugal immigrants workers were willing to buy on
credit in the 19208" Interestingly, of the more than five thousand recordings for the
Jewish(primarily Yiddish-speaking) audience, three out of four utilized secular themes,
many of which centered on the immigrant in Amerfca.

Prior to 1920, record companies
generally did not record African
Americans A few exceptions include
George W. Johnsgwaudevillestar

ZoLuMB, Bert Williams clarinetist Wilbur

f DISC RECORD \ Sweatman, and James Reese Euf’Bpe
B POV As a matter of fact, George W. Johnson

GRAND PRIZE ‘ PARIS. 1900

i - was one of the first performers and the
B ' first black performer to recordh 1892

No. 667

and A WHisfll.ion g

In 1920 Mamie Smitbhecame the
first female AfricanAmerican

Courtesy of the author
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King Lear in Yiddish recording artist to make a popular
Recorded in New York in 1901 record.She recorded for General
Pressed 19031904 Phonograp!tC o mp a ny dabel Ok e h

rpm r

he recordedngT@Geo Who st |
ALaughing Song, 0 ALaughi



AThat Thing Called Loved and °HAhhesucc&®saaf 6t Keerp
Mamie Smithchallenged other companies, andrsaomerous AfricasAmerican

recording artists, including Ma Rainapd Bessie Smittwere being recorded. For the

most part, these performers were restricted to making gospel andddasss. Starting

in 1922, recordings made by African Americaapposedly for African Americans were
segregated from other types of recoiie i ndustry identi®ied then

I n 1923 Fiddbtaétédhne€ardong dhillybillyodo o
Records.” which quickly became part of mass cultuFae concept of hillbilly gradually

developedand was generally associated with more isolated rural mountain people in the

South, mainly in Appalachidhe following year Victoreleased Vernon Dalh@t8 T h e

Wreck of the Ol d 970 dmwvidtordatdlbgadistedbptsad ner 6 s Son

them as fAMauwntOwiewr Sdnfgsy record | abels in thi
Prisonerodos Song, o and it may have®*3men the |
sources submit that it was tB(ormoieggest sell e
information about the pairing of the APri son

reviewin Chapter It h e s e c t Examplestofi Ethit Bixtaposifionn Skits and
Songs d'he Carter Familyand Jimmie Rodgers epitomize wktiown country
performersJust as with African Americanthe recordings did not initiallseflect a

general statement of country peof,ea t her , country music fAwas th
continuous interaction between O0fol kdéd and co
expansion of industry and technology into even the mostremetea c hes o%® t he Sou

Conclusion

It took time, but the record companies eventually realized that all Americans were
consumers and that recordings had the ability to address the displaced person, whether
he/she was displaced physically and/or psyaiokdly. The recordings gave people a
voice, an identityandalink to a larger community, ortbathad similar feelings about

life. We can say that every recording, especially the more successful ones, is important
because it connected to what peameded and wanteHowever, some speak directly to
being in Americaand these recordings interest us the rifost.
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when he discredit3 o e |  WhRop Memories830-1954.In his book Whitburn lists
popularity ratings for early sound recordings going back to the 1890s.
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SalesPromotion, Immigrant Theaters, Immigrant Restaurants, and Immigrant
PhonographOutlets

This chapter basically covers the path of investigation the author followed in an attempt
to understand the sale of phonograghd records. Before the research began, he already
knew that some of the first theat@mndNew York were situated on the Boweayd that
Second Avenubad been a world center for Yiddish theakenther, he recognized the

fact that Second Avenue had been the home to restaumanimber of which had made
such an impact on New Yorkers that people still read, write, and talk aboutEhdyn.
advertisements and cataloguesarious languages made it clear that the phonograph
market not only targeted Englisipeaking people, but they also pursued immigrants.
Additional reading helped him comprehend the importance wdraem the

phonograph industry, often in the selling of recordings, but especially in the role of
customerHowe v er , i herealzetimbnanywfrthe méjor phonograph outlets
were located neahe¢ theaters that he appreciatedplaementogic of the outlets

Immigrant sales promotion, theaters, restaurants, and phonograph outlets to a great extent
formed an economic and social unit.

Sales Promotion in General

Timothy C. Fabrizicand George F. Pair their magnificently illustrated bookntique
PhonographAdvertising: An lllustrated Historglivide the early era of phonograpdasd

record advertising into #109u0r0 ,soe cediAgenfsGo IA Th e
Antique PhonograpAdvertising, 19011 91 3, 0 A T h eandHmedreat Yara p h
191419180 and fi Mo d e r-1929Aithmugls ather Buhbr might make minor
modifications in their analysis of this time period, the Fabi@rid Pausummaries most

certainly give us a way of viewing this timeframe.

Inthe firstsecti, A The Fi r1s9%t0 OWaov aeRdPalridinftasiae that 1896

may be considered a watershed in phonogeapertising because on October 1 of that

year fAthe Unnment Sitmitteisa tg® d €MReyalsolstressthate Del i v
in 1896 Emile Berlingd &ramophone hired Frank Seanté®eamanwhose legal

challenge four years later 1900 prevented the BerlinBom marketing any products in

the United States, drastically changed phonograph advertisement from the commonly

used small stylized illustration to a full page Halfe photograph that incorporateot

only the machine but people listening to the machife Fabrizioand Pausummarize,

by 1900 Avisual attractions were being serio
devi’ce. 0

Inthe nextsectionf t heir book, AThe Gol Abdeeniisingge of An
190:1913, 0 they review what transpired accomp:
The synopsis summarizes the numerous changes that eventually established the

phonogaphas something known and desired by the mas#sesntains a discussion of

the formation of the Victoralking Machine Company, the development of a molded

cylinder,and Edisamse cdi si on t o make a flat record, whi

Di s®% . o
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In his doctoraldissertationCreatinga Home Culture for the PhonograpWomen and

theRise of Sound Recordings in the United States,-18713 Nathan David Bowers

intensively reviews this period from a cultural perspectiespends more than three

hundred pages discussing how the phonogvegait from what Edisothought would be

a speech recorder to fia perfected instrument
ofsavipj housewi ves t i mEorexdmple, ithe coursk of @mieing . O

214 ads in the journ&lusical Americabetween the years November 18, 1905 and

December 27, 1913, he emphasizes that 199 of these ads feature at least one and at times

up to five famous recording stars. He writes that fifteen different stars show up some 226
times. AOf theseeewamef &%) n @aensd, 7D56lisv e men ( 3:
point here and throughout the paper is that during this time, recording companies

appealed to wometo purchase phonographed records in the psmit of making the late

Victorian homea more perfect place.

Bowerscharacterizes the typical woman featured in the phonogrdpértisements of
this period a,so falnh ei d&d alsiozne dGiwdman created b
who remained popular from around 1890 to the First World War:

Shews 6an elegant, graceful® romanticized
An i deal Onew woman, 6 it haas assumed t ha
college education, was salfipporting (or employed), did not

marry young, wascautious of womels e mpower ment , pl ayed

tennis, rode bicycles, made men swoon and dressed, in a long skirt
and blouse. lllustrations that depict her with a man always display
a level of selconfidence for her, while the men atepicted with
sadness, knowvg they could never have her.

Her likeness was often depicted in advertisements doing the very

activities thatset her up as an ideal wom&he promoted the very

products womenvho wanted to be like heneededThe influence

of Gi bsondés depiction of femininity was
York World, AAs soon as the world saw Gi bsond

down in adoration, saying: 6L o, at | ast
Not only did the susceptible American markaowledge her their
queen, but the girls themdelves held her

Rebekah Burchfieldnd William Howland Kennegoncur with Bowershat phonogaph

companies encouraged wonterpurchase phonograph equipmdritey also extend the

period of invetigation to include the 1940Burchfieldd sasnt er 6 s t hesi s, whi c
Advertising and Images of Female Interaction with Early Recorded Music Technology,

19051948 emphasizethatit he t ensi ons of the modern age
outside world, the world of i ®dgosstomty was a n
say that fAThe h o mendfamilyebecdnoeraaacrad, nofal place me n

where quality time was spent, and entertainment technologies became an important
component of Hdadvertisemerds bfileomihdse/semiments and

iencour agterdgard/tbemegular purchase of records as vital to maintaining a

24



happy home and personal wblle i 1 i§ennyadds in his booRecorad Music in

American Life;The Phonograpland Popular Memory, 1890945t he phonogr aph t
certainly concurred in its own belief that, for several reasons, wearasnits best

customersOne study found that 77.3 percent of tineet womemmade the final decision

in purchases of phonograph®

Bowers Burchfield,and Kenneyexplain that the phonograglompanies, realizing the

role womerplayed in the acquisition of their product, utilized them in the promotion and
sale of records and phonograpomen not only sold in retail outlets, but through door
to-door canvassing, mailings, and contact by phone, among other techniques. Since few
store customers had any specific idea of what they wanted, the companies felt a woman

to be a better | udKenreygvds usa spedfic exanmmpe méhe want s.
following:

Jean Moore Finleywho worked during the 1920s at Adams Music

Shop in Fort Worth, Texas, was reported to have provided an

excell ent exampl e fefmat bi psgpphbl ogybdonoof

record sal es. Finl ey, | abel ed O6the recor ¢

tried to judge a customerds mood from hi
t

and o sel ect records t hat woul d 60i nt ens
i .6

At times, a woman even gervised the office and sales force as the following article in
The Music Trade RevielMustrates:

One of the most active Vict@nthusiasts in the local trade is Miss
Dorothy Birns niece of Saul Birnghe weltknown and successful
Victor dealer, whose establishment at 111 Second Av@Xaes
York City] is one of the finest Victastores in the city.

Miss Birns is in charge of the entire office and sales force of this
organization, and her enthusiasm for Vigbooducts, coupled with

a thorough knowledge of merchandising, have been valuable
factors in the steady growth of the Saul Bixfistor businessMiss
Birns has made a detailed study of the possibilities of Vretord
trade, and is a keen student of md$ic.

During this time period, advertisements for the general Amerighhcpoften packaged

the phonographith other musical instrumentslumerous promotions juxtaposed the
phonograph with the pian®@ne of the statements being made was that wpmen

especially the wife, no longer had to perfect their musical abilities to demonstrate
Victorian sensibilitiesThe phonograph vicariously accomplished that task by inviting
famous recordingtars to performKenneyunderscores how Vict@nd then the other
companies converted the phonograph from a mechanical machine to a piece of furniture
Victor inaugurated this change in 1906 when it created the Vigctgdaonograph with

the horn inside the cabinet. From this date until the Depregsqgohonograph cabinet
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greatly dictated the pricénterestingly, the cheaper models contributed in driving the
potential buyer away from the piano and in the direction of the talking machine.

The social dance craze began around 1910. Kend&ates that advertisements just
before World War | show inrfuldressendaricinggoaand t ai |
Victrola.® The dance craze abetted record sales and the companies took full advantage.

World War | interrupted the way the various companies promoted record and phonograph

sales. Initially the companies were

determined to fimaintain th
particularly through the continued promotion

of the o6modet Rabrzickadnce cr az
Paulexplain that Victointroduced Vernon
andlreneCastlet o make the point
dance records were tloaly ones made under

the Cast | ersvoi s hoffreayds s up

of the conservative social establishment, the
Castles fidanced to syncopa
grace and decorum without stifling the fun of

it. The Establishment, seeing in them an

opportunityd pr o mo tée rtotpee r &

model for social dancing, quickly crowned

the Castles the media darlings of the

1916s. 0

As the War went on, the companies appended
their message to imply that patriotic
Americans should secure machines and
i - records for their servicemen. Such machines
Modern Dancing would bring elements of home to the men
by Mr. and Mrs. Vernon Castle fighting for us.Most importantly, the use of
thephonographn the States maintained
fi n o r m% Fabrigioand Pautonclude
with fADespi t gightedugtonse!| i ght |l vy
of some wartime phonograph advertisements, there is no thailé&lking machines
indeed brought a great deal of comfort to a great many on both sides of the Atlantic
during and i mmedi atel?%d after the First World

Courtesy of the Library of Congress
i A me r Memaryp call numberGV1746

The War ended and-1MN&ubganfnB uTriineeds ,i nl 9%t1%e mud o
trenches, along witthe sabers and plumes of nineteesghtury military glory, were the

rugged societal constraints of a western civilization that had all but blown itséftaip.

the limitless void of this catastrophic explosion were sucked the brittle, desiccated
Victorianmannera nd mor es o f2IntHe erocess, the flappeplased the

Gibson girl
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The flapperof the roaring twenties had a further positive impact on the sale of
phonographrecords. Joshua Zeiiz his bookFlappernotes that by the early 1920s

everything negative in Americawoude ascri bed to the fl apper,
her hair, smoked cigarettes, drank gin, sported short skirts, and passed her evening in

steamy jazz clubs, where she danced in a shockimghodest fashion with a revolving

cast of mArkté was this flappendo stmulated record demand. Kenney

guotes one trade | our naflappershe ¥ietopeoplggmight! f 1 t we
as well go out of businesghey buy ninety percent of the recordsnostly dance

r e ¢ o Kedreeygaes on to observe that often a flapgiernot have the resources to

buy a phonograptHowever, she usually had the ability to convince her parents to do so.
Generally, she heeff accumulated the necesséunds to buy recordsyhich she did,

often accompanied by her motifer.

About the same time that the flappame into existence, ethnic record sales to
immigrantsbegan to outnumber regular saldbnost from the beginning of recorded

sound, record companies distributed ethnic recordiftgs realization that a market

existed came from the fact that between 1865 and 1917 some 25 milliograntsi

came to this country, and by 1910 they read about 700 fel@igiuage newspapers.

World War | contributed to the production of Ameriearade record€-oreign recording
master discs could not be brought from Europe during the War and thus tioéngso

had to be made in this counfifyAccording to Kenneyin 1911 first Columbiathen

Victor started seriously making ethnic recordiiyat the time Columbiaoffered

recordings in some 28 languages. Viggreenejn his bookA Passion for Polka: Old

Time Ethnic Music in Americ@roposes that this interest predatesytars given by

Kenney He maintains that around 1905 the record companies began to appreciate the
possibility of developing an ethnic markBly 1906 Columbiaffered musical records in
twelve languages, and within three years the company had issued two additional sets of
cataloguegor immigrant audience&’® To reiterate the point presented in the
Alntroduction, o the early 1920s saw®more et h

The evidence acquired so far indicates that the promotion trail starts out in the late 1890s.

A Sears Roebuck *?advertisemenfrom the Fall of 1897evotes at least two thirds of

page 911 to an Edisdaraphophone Talking Machin€he opening lines in bold stress

that AYou Cafg2Bake@o$sdandOthen in smaller prir
Gl VI NG PUBLI C EXHI BI TI ONS. 0 The nmatehi ne kit
bottom of the page, the advertisement lists a series of band selections for 50 cents each or

a dozen for $5.00nterestingly the other third of the page is devoted to lantern slides.

Three years later in 1900, again next to the section devoted to lanternaskddSears
RoebuclkCatalogueassigns an entire page to the sale of three different kinds of
phonographs(Though tke page number is not clear, it appears to be page 215.) The
underlying promotional factor of the three is that one can earn money with the machine.

On the upper |l eft i s AOur Speci al Concert Gr
hadfor$45.75J ust under this ad is one headed ACoOI |
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$20.00.0 The ad explains that thiner machine c
wor k. o

The entire right hand side of the page advocates the purchase of the C@uanuia
Unlike the other two machines, which have earphones, this one operates withTenborn.

catalogugorod ai ms t hat +Hdmakies @The hmomgye o and i n a
section on the bottom of the page: AAlIIl for
Finally, they offer records for sale AFor th
recordseée refer t obettenhstil, derallfot corireerl2B8pgga ges, oOr

Special Entertainment Outfit Catalogue €& [ th
ends with the repetition that Ayou can make

By the autumn of 1905 everything
had changed in theatalogue
People now thought of the
phonograplas something bought
for home enjoyment. The
cataloguemarketed a substantial
selection of recognizable
phonographsvith horns. Pages
363 to 367 offered five different
kinds of cylinder machines
running from $7.50 to $30.00 and
seven disc machines running from
$14.90 to $30.00. Pages 367
through 373 advertised records,
including a few in German

)
|
45
|
.
“

Rt ata Ly W LSSl T T

The 1910 fall catalogugevotes a
large section to musical
instruments, especially the piano
This section precedes the
phonographAs previously
mentioned, many cataloguasd
newspapers of the period
packaged the phonograps a

Phonograph advertisements from the Sears Roebuc

combination piece ofuirniture Catalogue No. 114, page 377, ca. 1905
and musical instrumemiongsidethe
piano Courtesy of the author

The 1920 fall catalogueontinued to featurphonographs and recordsxceptSearsow
promoted Columbiaecords anghroduced the Silvertonés own line of machineOne
advertisement spread over ten complete pages, eight in black and white and the other two
in color, places the phonograplst after the piansection of the catalogypep. 916

925). The color visuals andxt emphasize the luxurious furniture quality of the units
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over the sound. This small text excerpt about the Model H machine on page 919 captures
the essence of the advertisement:

Model H
Mahogany or American Walnut

The Model H Silvertone is a full abinet instrument,
faithfully following the attractive lines of the famous Louis
Sixteenth Period style of furniture.

It is furnished in both mahogany and American walnut. The
mahogany cabinets are made with genuine mahogany and
the walnut cabinets witgenuine walnut in the sides, doors
and top of the covem.he corner posts, side of the cover and
certain other small parts are of selected hardwood, finished
to look exactly like mahogany or walnut, as the case may
be.Both the mahogany and the walnut cedts are given a
fine polished finish.

Just as wonderful as the finish and design of the Model H is
the richness and purity of its tone and the volume of sound.
It is an instrument of which you may be justly proud.

Sears Roebuchkall phonograptpromotions of 1925 maintained the sakinad of
emphasis with two changes. Seaow had its own record label andi@ast one
advertisement on page 6p@shedi T IGé e n f o r dphanogephrcantinaton:

Two great instruments have been combined to create this

modern and remarkably satisfactory combination

phonographand radio In its field, the SILVERTONE

phonographhas long been supreménd the carefully

checked performance for the FiVebe Silvertone

Neutrodynedemonstrates that it is the most satisfactory,

most convenient and economical recei ve

From whathe author habeen able to ascertaifine New York Timé&began
phonograpladvertisements ih901. Page 22 of the December 1 Sunday edition of the

Timeshas two small example®ne announcement features one O. Haakhbo is selling

Aany makeo phonograph for $1ltodshallaomakeek. Unf o
out much moreThe other has S. B. Davega32 E. 14 Street selling Edison

phonographd n t heir fnew planodo they are$lde! | i ng t
a week.

In a Sunday December 10, 1905 advertisement (pagd&2)t Music BoxCompany,

AThe Ol dest Music Box House in the United St
the Mira Music Ba, Edisonand VictorTalking Machine phonograph®n the same
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page, Siegel Coopeone of tle preeminent department stores of the early 1900s, has a
larger ad with an image of a female listening to a music lHowever, there is no
mention of a phonograph

On December 18, 1910 the Aeoli@mpany, locad at AeoliarHall, 362 Fifth Avenue,

New York, placed a very large announcement on pagbeimages, along with the text,

take up at least half the padéne upper part consists of three scenes of people sitting

before a pianorhey give the impression that they are playing the instrurfanther

down, the piece focuses on fAdher Gwlkat ewe¢ todd
call the player piandvost of the rest of the advertisement rasbsut the pianola

However, they also have sections for the sale of regular pianos or, as they describe them,

Api anos without pi anol Thealvediserdentitanfainsgabmall'y us e d
section on the Aeolia®@rchestrelle which, according to Answers.cons fia reed or ga
the late 19th and early 20th centuries constructed on the principle of the mechanical

p | ay e r*nnalg ma sniall corner on the left, the reader will notice a section on

A T Wietor. 0

Phonograpladvertisements increased in number and size as the years pagsatinent

stores began featuring the@imbels, n it s December 19, 1915 ATh
Christmas Del i g arissof Victpla ipresaleZ ie)ad emphasszésshe a
Al argest stocks in the City. o

On page 7 of th&imeson December 19, 1915, Aeolipfaced aradvertisement that
took up almost the whole pagehe advertisement made clear that there was a machine
foreveryoneh Pri ces from $35.00 to $2,000. 0

The Phonograpbf Today

Year after year with each recurri@pristmas, more people
have been turning to the Phonograshan ideal gift.

Its certainty of giving pleasure its wonderful ability to
carry music into every home in which it goes, have been
the secret of its rapidly increasing popitia

Up to the present year, however, the gift of a Phonograph
has been but partially completéhe instruments hitherto
obtainable, wonderful as they were, have failed to give
musi c6s (¢ themivileges df selpxprgssion

Today, thanks to wonderful new developments, the
phonographhas become a perfect instrument of music and
a perfect gift.In the new phonographow availablei the
AeolianVocalioni all thelimitations of the old have been
compl etely overcome. O
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A random examination ofhe New York Timexlvertisements sugges$istat least

through the early920s the companies spent more time promdtiegnachines than

recordingan the newspaper®ne exception appeared on December 16, 1922. Brunswick
announced a | arge sale WwWOn hSalheThewod ays. diJ an u a
recordings included fApopul ar dfainmcet mume rct, &l A
Apopul ar s odigainanr & cRU Mdsi.@®n Why did they empha:
ethnic selection€onceivably, the company wanted tHew York Timg readership to

appreciate their product diversity.

Another interesting advertisement surfaces on December 17, 1922 on what appears to be

page 15Frederick Loeseplaced a half page, possibly larger announcement, about what

the store had availablé.st ar t s out with ALook t dheBr ooklIl yn:
next | ine states: fAFor Great elmedi@dlyoi ce: Ut mo
following this statement they have placed two images of pid@&is/een the images are

the words V%eeranosandiPhasl! i glstimevensmabel | er | et
print one sees Abdttwothirds df thesway downehe page.the

phonograplportion beginslt is followed on the right sidebysaect i on ti tl ed @ASm
Musi cal I nstrumentso and on thkemickft side AL
small er | ettering the readCart asleoegsuei.Most ever

Promoting the Product to the Retaler

Early on, the phonograpfompanies began to issue directories of their-exeeasing

inventory of available recordings. According
Col u mtwrst aatdlesguce ame out in 1891 when the company
musical selections by such arti sWehnas Sousa

Bolig in a September 26, 201ineail writes that Victob e gan r el easi ng fimont
supplement¢ of records) as early as 1901 and the
Boigcontinues: AThe ubualydéatiradatleald mew feerdiags.t s

Most started with the newest Carusgords and then described records of parpul

intefest. o

The copyright dates and accompanying information pertaining to two \Retoords
annual cataloguesne for 191@&nd the other for 1923, suggésat by 1912 Victocame
up with a format for their large catalogt#e introductory page of the 1916 catalogue
contains the following:

Our customers and dealers continue tebthusiastic over
the Victodb s r adi c d Ithe fire pa alphabetieal
catalogueever issued, and which is not only a catalggue
but something of a musical encyclopedsarzell.

It is everywhere pronounced a very great improvement over

theold form, many declaring it to be the most valuable and
unique cataloguever issued by any corporatidh.
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By the time the companies released substantial cataldgagsears that a pattern had
developedJohn Boligsums the process at Victop in the email cited above. The
companies issued cataloguwesl many opies of the supplements about six weeks before
record delivery. The dealers would not only make their record selections from these
publications, they would also use the supplements as promotional devices.

In addition to the English supplemetit® companies published brochumeshe various
languages. Bolifpriefly summarizes the foreign suppleméigtory [see endnote 38]:

The ethnic supplementeemed to have been issued from
about 1914 forward. Each described records in a specific
language. The number of records was usually rather small
and the supplementsecommended previously released
records in the language being promoted. The number of
languages listed in the supplements covered almost every
major language on earth.

In addition to a number of earlier supplements, John Batidly provided the author
mm— ... Photocopies of a seridisat ran from Jun&915 to July
S - || 1917.All editions from 19151917 have the same basic
pattern.The upper portion of each introductory sheet
employs the colors and design associated with the
|l speci fic groupo,shecbmpanies For t he
e = juxtapose in stripe formation the colors redjtehand
T R || blue. Records in Turkishave a crescent and a star on a
i v g ‘| reddish brown backgroundhe Greekbrochure consists
G e ' of a white cross with a blue background. White over a

reddish brown makes up the Bohemiaatif.

The title of the French supplemenfisNouv eau Di sques
Francais Victor Below, in parentheses, a translation

informs the reader of the meaning in English, in this case

fiNew VictorRecords in French All of the other

supplementsitilize an analogous formula.

fi( New Victor T Justbelow thisintroduction is a listing of the available
Re c o rNbgenhenl916 new recordings and at times, either on this page or the
back, an image of a phonograf@ometimes two

Courtesy of John Bolig phonographys along with the amount charged in dollars.

Depending upon the group, the supplement also supplies
the names and prices of up to ten phonograph mddedtly, some of the seri@sclude
images of famous performers, musicigansd bandsThe February 191 Nlew Victor
Hebrewand Yiddish Recorjishas a likeness of Sholem Aleichém
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The supplemerdize grew as time went oRor example, Columbissued a twentjour
page fACldnehid¢ @ar dso in January 1920. The seco
reader to what will follow:

By presenting to the French public this new catalogue of
Frenchlanguage records, the Columb
Graphophone Company is issuing a |i
of all records of songs in Frenc
produced to this day. This catalogL
also contains the titlesf a very large
selection of instrumental pieces.

The most famous artists partnered wi
the Columbia Company to create tf
most perfect records in all respects.

Ask your dealer to send younmaonthly
list of new recording®’

The third page contains a table of contéhts.
Interestingly, the back of the bookleds a framed
blank space, probably for taking nofés.

AfCol umbia Frengc
1920

The Victoredition devoted to Italian records from Courtesy of the author
what appears to be the same year expounds in an
introductory segment about how Al n your own
from ar ouné@dnothénse twooml d.id | ed ARules for the u:
explains the way the reader should review the bodklatso has information about

various Vlgtorphonographsalong with phatgraphs of La Scala in Milan and San Carlo

in Naples.

Promoting the Product to the Various Immigrant Groups

To reiterate, the development of the recording industry overlaps with the influx of
immigrants to this countnysince Italiansand Jewsnade up the two largest groups to
come through Ellis Islandnd inasmuch as theglong with Polesind Hungariandi s e e m
to have shown more interest in recorded music than otféetss section will

concentrate on the promotion of phonographs and records to Italians and Yiddish
speaking Jewdwo newspaper sourceBhe Jewistaily Forward (or, in Yiddish,
Forverty**and the Italiaril Progresso ItaleAmericang' will provide the base for the
investigation Considering that the advertisements first surface ifrtmeertsand then in

Il Progressoltalo-Americangthe discussion will start with the Yiddish newspaper.
TheForvertsbegan publishing on April 22, 1897As of 1918, its circulation had

reached 130,00%.In the early 1930s, according TheJewishDaily Forward website,

the newspaper had become a major newspaper in the United States with a distribution of
275,000%° The years that interest us start in the early 19@@sgo through the 1920s.
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Possibly earlier, but certainly by 1901, fherverts began including phonograph
advertisementdnterestingly, the advertisements built upon manghefsame themes as

the ones found in English sourcésr example, on April 1, 1904 Perlman and Rosansky

at4584 6 0 Grand Avenue announce that they have
pianoand phonograph stBerlewnt hteh en abees ti sSiwdd .td en
the2d'Cent uryo and under that Ahetugpergghteat est si r
corner contains an image of a piano and the lower left a phonograph with €losen.

to the phonograph in | arge |l etters is A50 ce
taking up quite a bit of space, we find the following:

The Victor phonographsurprised all expest of music.

When you hear a tenor from a Victehonographyou will

think that you hear the singer by himself. Previously you

heard great singers or cantors, come visit us in the store and

we will let you hear them once again..Don 6t waste any
time. For 50 cents a week you will get a phonograph

Perlman and Rosansky.

A few months later, on December 4 of that year, Periman and Roganskyed a

modified version. This promotion only bears an image of a pidewertheless, the size

of the letters that compose the word phonogaghso large that they immediately attract

t he r e ad e Unier thaword phortograpim in bold but smaller letters, they
announce that the payments will feerwhrgs be H35
they state

Our phonographand record store is the most famous in
New York for honestyAll imported records that cost in
other stores 2 or 3 dollars, you can get by us for 50 or 75
cents and $1.00/e have the dearest Jewish records taken
from the most famous cantors in thend. We also have
the greatest selection of records from the most famous
singers in the world.

On the same day, Zaks$ 314318 Grand Street, in much smaller letters and with an
image of a phonographith a horn, declare8 R e me mb e Bollodiagttds statement
in | arge | ett er s phormgnaph andtaking/roachine forforitydbd s o n
cents a week and the greatest s@aabdf records. The best songs at the lowest prices you
can get by wus. o0

On December 20, 1905, Siegel Coogenounces the sale of phonograpfiee market

strategy start s Undefthesewords théylconnett the holidayseason o

to Hanukalwi t h fine e d To the rigi af thes& wohds i®the image of the

fiThe Republic a r epl i ca of Dweringesdulpt@datteetChicagoFr enc hd s
Wor |l do¥fiMeaeétr .me at the fountainodo is written
By 1905 the statue had become a meeting poin
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t he fountaino r e malancefa aspoagas thessfore temnanedCi t y 6 s p a
opened.

Just under the fountain, talkingmahing®r | etters, a
Hanukah ®o the immediate lefthe Siegel Coopeareople placed the Victdogo with

Nipper listening o hi s maa&ltem @ swivtoh ctehe decl aration @
easy payments for the customerQGnthelfowet hi s gr e a
|l eft the advertisement concludes with the st

On December 2, 1910 the headlines for a phonograpto mot i on anandunce AVi
EdisonP h o n o g Baqgwlthis statement the reader sees a phonograph in a circle and

on eitherBenaat M 5t0he . whonogr aph Vvewhailwaer ge | et
p r o miThle advertisement continues

Our conditions are the easiemtd the bestWe have no
relationslip with any other phonograph store, each
phonograph that you buy ione of our stores has a 2 year
guaranty. Open evenirgs and Sunday all day. [In bold
letters the marketingoncludeswith] Saul Birns 77 Second
Avenue near 5th Streeind 25 E.14" St. near Union
Square.

DQ\"AMNQ Ith-w n\ 1 an Saull BirnSNas m@tioned above in the context

of his niece running the phonogragtore at

o ottooastss +eeoeeessssd 111 Second Avenu® Over the years, Saul
500 500 Bimsb compani es Cpmpany, Saul Bit
the Atlantic Talking Machin€ompanyand
RN N WI 8T | the Metropolitan Phonogragbompany)

| ] . . , .
‘ - played a major role in the selling of machines.
27805 e c'mm:':'r*

R R R B NSNS However, Saul Birnsot only sold
ISAUL Blmls Bietmaltandin . o e phonographsnd records. He alswindled

WRIR Vs S

00000000

immigrants. A hint of this kind of deceitful
Early Saul Birns advertisement for behavi f . . 7 of
phonographs in thEorverts ehavior surfaces in an expose on page 7 0
December 2, 1910 the July 14, 1915 edition dheNew York
Timest i t 1l ed AMai l Fraud Arres
Courtesy of the New York Public Library Charges. 0 The artorcle accu:
Saul Birnzweig of nASelling

by Misleading 6Adsdo |t t RftnAnngabRemortaofthe o t he
Bureau of Industries and Immigratidor the Twelve Months Ending September 30, 1915
| ater summari zed und®windlé¢rdhe caption APhonogr a

Saul Birnswould advertise in foreignenws paper s t hat fion payment o
agreement to pay the balance in small installments, a machine will immediately be
forwarded to the purchaser with red@d®rds of
soon as a payment was received, thecompaoyu | d send a machine fby
with the entire bal Bporhearihgdhatibthe commahylwanted ed C. O.

y
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the full amount, the recipient would refuse to take the machirthis way, the company
would manage to keep both the machine &eddown payment.

According to therifth Annual Reportcomplaints had been coming in for quite a long

time and had been received from all over the United Statks.New York Timestates

that Birns advertised in Italiareek Croatian and Russigras well aother foreign

newspapersyixty-f i ve fAcompl ete compl aiBirsalane.wer e | odg
The report notes that #Afraudul ent transacti o
Initially he pleaded not guilty but eventually recantéde court fined him $750, which

theFifth Annual Reportt e s cr i b e s adsquategpbnshment fory manmwhose

swindling operations extended from ocean to ocean, and who for years had

unscrupulously robbed ignorant and hardworking foreigners to the amount of over

$100, 000 per year.o

Saul Birnswas not alone in what he di@ihe Fifth Annual Reportites Joseph Kalman
proprietor of the Adria Phonogra@ompany, the Pallas Phonograpbmpany, and
Metropolitan Phonograph Company along with Joseph H. Magesprietor of the
Internaticnal PhonograpiCompany and the Supreme Mu§iompany. Kalman was fined
$1OO.085 2{;md Mayers was fined $350.00e report oberves that other cases were still
pending:

By December 4, 191%0rvertspromotions, such as those by Goldbengl63° Street

and 3 Avenue,148" Street and Amsterdam Avenue, and in Yonkerskaged the

phonograplas a piece of furniture, one among other pieces of furnddoag with an

image of a phonograph on the bottom right, the advertisement contains components that

make yp a dining room, bedroom, and living room. Above the images appears the

following:Ai har moni ous samples from our rich store

In 1915 the phonograph still juxtaposed with the piané long slender announcement

onDecembe 12 titled APiano Saled spends approxi
However, Goetz & Cg located at 3B7 Court Street in Brooklyn concludes with

AViceg rdlm to $250. 0

Examplesof companies advertising specific recordings most likely exist prior to 1920,

but at this point the years between 1915 and 1920 have not been ex&nidatuary 8,

1920 the record company Columbdieclared that it hat,ewishr e cor ds, fAmusi ¢c t o
Jewishh e a rAtstylized likeness of a cantor with a serious expression occupies a great

deal of the presentation space and sets the stage for the verbal elements. Although the

image focuses on ¢hcantor, most of the followingn recordings seem to addressre

secular issues:

E4321 fANer Tomido (AThe Eternal FI ameo
Ahei mo by Simon Paskel

E4322 fA0Odessa Bulgar o and fiBessarabia
Schwartz

E4425 fABO6rich Shdédmey pt. 10 and fABO6ric
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by CantorMoses Ganopolsky

E4426i Di e Shop Meidel 06 and ASog Ze Reben
Pinchos Jassinowsky

E4427 ADi Legi oamred el n nJ éPrad £tsd li emiemo
byLieut enant Joseph Frankel 0s.

SimonPaskés wo songs and Linsteuménwalpiacesmakemankel 0s
connection to Israel. Under the Frankel listing the advertisement reads

Wheny o u hear Li e u famous archestFr ankel 0 s

pl ayi nlgegioantirede n Pal estineé you wil/l f e
though the holy land is once more free and after a long hard

Diaspora the Jewsre back homelt is a heartmoving

musi cé.

The Yiddish world stiilOdecssmas BdémgarAbandc iBar
Hangi 0 to be wonderful examples of klezmer n
Mei del , 0 Pi ncphruosc | Jaai snssi nonwsYkiyddi sh t hat fAmy vy
of the work apparently addresses working in a shop

The advertisement further recommends that th
newcatalogue f i nternati onal instrument al recordsao
advice:

When you buy records, ask for Columhiacords and
mention the number.ook for the trade mark on every
record.

Columbiaissued at least one other advertisement that concentrated on records in 1920.
a similar layout to the Januarl &dvertisement is a Decembef™ariation.However,
instead of a likeness of a cantor, a rural scene consistingooirdry house with treesnd

farm animals predominatds this scene, the ad promotes the following:

E4784 AShma | sroel and Hachsidi mo b

E4785 ADos Lied Der Liebe and Dos F
Estrelk Schreiner

E4786 AA Liedendes Puur and Country Du
Schwartzand Rachel Rosenfield

E4787 fABriderl aach 6Ahei mo by Abe Schwa

E4787 nAnBy Die Thoiern Fun Bes Hami kdos
by Abe Schwartz

y C
ert

r

By the mid1920s advertisements for phonograpid phonographelated items appear to

taper off.A notable exception occurs with the November 27, 1925 advertisement of

Victor Records. The advertisement offers four records for sale, including the comic

Victor7 8285 fAMendel Est Sperml)erand MeMared e IE'ag sH @&
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However, the companiggnerally seem to emphasize the more modern edoing with
the evefpresent pianand player piandsince many of the retailers are the same ones
that previously promoted phonograptuipment, the public alost certainly understood
that they could still acquire phonogragrsl records at these places.

Il Progresso ltaleAmericanostarted publishing in New York in 1888During the

1930s its circulation reached some 400,80faking it the largest Italianewspaper

issued in AmericaOn December 8, 1909 the paper contained an advertisement for the

Caruso Phonogph Company.The company gives its location at 152 Mulberry Street,

which is in the heart of Little ItalyThis promotion certainly must be one of the earliest
advertisementf he f act that they do not "pusho phon
not be significant, but it is certainly interesting.

Thetopofthe advérts e ment procl Bi emdi § Rlong therighi edget a !
iswrit en Acharacter sket chandalongheléftedgé i ons fr om
APopul assrongsa.ld aBhet ween these two, the advert

O Pazziariello A Festival of Piedigrotta
Voices of the Neapolitan sellers Voice andNaples

The work then describes two beautiful doubiged recordings that were winners of a

gold medal at the Piedigrotta festival of 197% e r ecords sel |l for $1.5
l etters or Tmeiace gndsovithdhe nasne af the companydtbess, and
finally, in smaller | etters.,,0 AOn request one

On November 30, 1910 Saul Birpkces a small advertisementlifProgressowith a

likeness of a phonograptithahornl n bol d [ etters the promoti ol
Bel ow this on the | eft i sSBetweeBtese@wbamoanmsd on t h
one reads fATal ki ngBé&naneht het hedamouetsesrids. dOp
eveni ngTheprond 1 i ®&n 6c onc | ud eaddressestat2s 5'44t. | Birns
and 77 Second Avenue

Another phonograpp dver t i sement i ssued on the same da

musi cal eff ect s. (e NOVHA’:“““&.:?f

the advertisement is the upper portiol

of a man holding a phonograph. His :...‘:_'_._."ﬂ.':"'.-.'...
cap is emblazoned with the word Satapne

i Vi ®Awusicdinstrument,

presumably a mandolistands on the | byeie N

right. Between these two images is a; paste

list of record selections, among them S P
section call ed M0 i oy e = s et
scenes include 7 victor Advertisementn Il Progresso Itale

AA Si ngi nTde promatisno | Americano November 30, 1910
concluds wi t h fAa hun

songs, sketcheand pieces from the Courtesy of the New York Public Library
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operad0 i V:i7sctAskrfor ourCatalogue O. Pagani and Bro292Bleecker Street,
New York City.o

As in theForverts by 1915l Progressoadvertisements tend to contain more images of
furniture-style phonographwith enclosed horns and tone arms then external harns.

promotiond at ed Dec. 8, 1915 beginfhegBig Bhgkieesb
Si xth Awa¥#sStiBeet o covers a si gnhetppecrigntt port i
corner is the | oma niMegqtHeMea yatSitelge | F dwercta me |
overextended and in 1904 sold the store to Joseph B. Greenhut for $500,000. Siegel

appeared to cry during the transactittithen, in large letters, the wording continues

with @ATr yforfaee Vi ot r b Wk statgmedtés yoBowed by

(In the size and model of your choicH)is is undoubtedly
the most liberal offer ever made in connection with this
wonderful family entertainment. Come to Greenfiut
immediately, TOMORROW?/ Take any pickof any
Victrola.  é

The advertisement continues pushing the product for quite a few more lines and ends
with AVictrolas vary in price from fAl5.00 to

By the 1920s the Italianewspaper no longer seems to magteinographsvith external
horns. As in mainstream advertisements and irfFtreerts the retail outlets at times
packaged the phonograplith the pianoFor example, Harold Bersin Pia@mmpany at

57 Second Avenuén a long narrow column, starts off with pianos and then has images
of the Sonora phonograph (November 28, 1920).

Obviously, Saul Birnglid not go out of busines®n November 28, 1920 in an
advertisement that begins with fAHappiness in
addresses where customers can purchase phonagraipiment.

The marketing of records intensifies somewhat in the 1920s. A December 19, 1920

adverti sement &od-dLbc D .OVilotmedliaat el y f ol l o
ADiI schi [RecomMsafdr @Hristneag) errinch records sell for eightffve cents

and a dollarOne twelveinch record costs $1.35, and the company, Neapolitan Talking

MachineCo. at 311 Court St. in Brooklyn, asks $1.25 fordtieer one. A December 4,

1925 promotion starts out owi(tNe vilQdutolidi i D s c hi
Recordsyand introduces, among other recordings, a disthe famous Italiacomic

Giovanni de Rosalia

Similar to theForverts advertisements limited to phonograimsl records diminish
throughout the twentieFhe same&ompanies that had marketed primarily phonographs
now veered in the direction of the newer ragiong with the traditional pianand player
piano.If an ad mentioned the phonograghall, it consisted of only a word or two.

Again, the public must already have been aware that these outlets also sold phonographs
and related products.
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The Neighborhoods in Which Retail Phonograpltstores Might Be Found

Jewish Theaters and Performers

The location of many, but not all, phonograptail stores suggests that the sale of
records and phonograpt&l not take place in an economic or social vacuum, but rather
as part of a much larger exchange of goods and sengiltesugh this part of the study
does not concentrate on the financial specifics of any one record store, nor the location

andsignificmace of outl ets in

nei ghbor (arovod s

Mulberry Street), the Boweryr Second Avenuet does, especially in the section on
Second Avenudink store dominancto the location of theatend the more prominent
restaurantassociated with the theate@ven that the data proposes that Yiddish
speaking Jewdominated the sale of records and phonogréphamigrants, the analysis

will primarily cover their outlets.

out si de

A hint, and only a hint, of the dynamics can be seen in the

Yiddish productions by 189%F.

not the first to cater to the influx of

relationship between Yiddish theatarsd phonograph
outlets at the turn of the centuryand around the Bowery
Theater had been part of the Bowsityce 1826 when the
Greek revival New York Theatréhe largest theater in the
United States, open&dAfter undergoing a number of
name changes and several fires, it was staging primarily

However, the New York Theatrby then the Thaliavas

tens of thousands of Yiddish
immigrants at this time. Although
ultimately unsuccessful, an attempt|
was made to produce a play at the
Turnvereinon 4" Street between
Second Avenue and the Bowery in
1882>° Shortly thereafter, in 1882,
the same group did manage to get g

The Old Bowery Theater,
1860

fromVal enti ngog
1863

Courtesyof the author

production going in the Bowery
Garden a theater right next to tiéhalia® The Roumanian Opera
House originally built as the National Theatire 1853, featured its
first Yiddish work in 1886 Other Bowery theatersutting on

T lll[llllE

2 LERYTY D77NERINY
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Yiddi sh wor ks i ncl utheQfientalared V)
P o o 1®?&dssimportantly, the Grandn Chrystie and Grand
Street, the first theater built as a theater for Yiddish and just a
block or so from the Bowery, opened its doorg 903°%°

The New York Timemnounced the opening with the following:

Yiddish advertisement
at the Thalia Theatre,
1897

Courtesy of the Library
of Congress
reproductior# LC-
USZC44621

opl eds
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ACTORS OWN NEW THEATRE: Culmination of Methods
Which Have Been Followed in East Side Playhouses for
Several Years Reached by Building of Grand Street House.

With the possible exception of the theatres occupied by
Germanspeaking actors, and the attempt made many years
ago to establish a Frengheatre, the opening of the new
Grand Theatren Thursday nightarked the culmination of
efforts designed to Jorovide a playhouse in this city for plays
in a foreign tongué®

Nonetheless, the eveeteriorating Bowerpf the late 1800s and early 1900s vied with
the mainstream theater of Broadwaie Encyclopedia of New Y agkplains that after

the Civiwart he Bowery ceased

il compete with Broadway as commercial
thoroughfare and"5Avenue as an
elegante si dent i &ale addr
erection ofan elevated train line ib876
Afshowered pedestri
dri ppings and hot
emphasizes this further by citing figures
indicating the decrepit nature of the
thoroughfare:

)\

Bowery, North of Grad, New York, early 1900s

In 1907 the street had

115 clothing stores for

Courtesy of the author men, none for Womefmn

the same year the nightly

popul ation of the O6flop houses, 0
Bowerywas estimated at 25,000. No other skid row in the

United States attracted so myavagrants or so much

notoriety®®

By the teens, Second Avenbetween Houston and Fourteenth Street began to replace
the Boweryas a ceter of Yiddish theateThe Second Avenue Theatthe first to open

on Second Avenue, was built for David Kesatet911. It was located 85-37 Second
Avenue® In 1912 Boris Thomashefskand Jacob Adlefollowed with the Nationaht
111-117 East Houston Stre¥tThe yearl926 alone saw the building of three theaters
the AvenueTwo of them, thd?ublic(later the Anderson) at 66 Second Avenue and
Maurice Schwartz s Ar t at I8418%an the corner of Second Avenue and Twelfth
Street, featured Yiddish productiofThe Commodoreat 105 Second Avenue, offered
both Yiddish performances and movfé8y the end of the twenties, Manhattan,
Brooklyn, and the Bronx contained some dozen Yiddish theAters.
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Yiddish-speaking Jewdike many other
immigrant groups, considered the theater an
essential part of life. Irving Howe@mong others,
writes extensively on the subjeétHe describes
the theater as a ficul -
outlet for communalmo t i “oThe famous
performer and actor Ludwig Satzhis humorous
1927 Victor6 8 834 recor ding
ChazenT e i |(DeRFoeylekher Khazan) (The
Jolly CantorPart 2) even proclaims that in
America one goes tihe theateto pray, implying
that it replaces the synagogffe.

The theatersalong with many of the stores, were
open on Friday night and Saturday during the
day.* Tony Michelsin A Fire in Their Hearts
notess hat only fA12% of
Jewsbel onged to a syeag
further stresses that

AN e Y BT mi |l | ion
The National Theatre at 141117 E.
Houston Street, circa 1933941

Courtesy of the Municipahrchives, New
York City (Tax Photographs)

Sabbath observanacgas appalling
lax. Even nominally Orthodo
Jewsoften waked on Saturdays, allowed thseives the
pleasure of attending the Yiddish theatre, or in some way
transgressed the Sabbdth.

As an aside, Sa&dds that one practice that differentiates the theater from the synagogue
is that merand womersit separately in the synagogue.

People were not just devoted to the theater
not the paid claque of opera, but pgprited fanatics who brought to the theater an order
ofemoti on ot her i mmigrants BwWheuvwehdscribedgheseel i gi o
fans we are not talking about the kind of attention stage and movie stars receive today.

Naive perhaps, unfamiliar with theater decorum, emotionally and even physiuadly,

viewers often became intertwined with the actors/characters theRsavardShepard

and VickiGoldLevigi ve exampl es under theligamtitle AP
Be Well

JacobdoddsAgplag ryotn physically assaulte
of David Kesslewhen he had the audacity to perform the

role of Uriel Acosta, a part long associated with Adler.

According t o Bright 8tar Bf&ckeewhéne | d 6 s

an unknowing publicity man cheered Bertha Kalahher

curtain call after a theatar,f or mance i n K
hewasathoni shed by the | atterodés patryotn,
only Liptzin is cheered 8ome patryotn were more than
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